In 2011, Hearts Beat Back developed and launched a restaurant
hea rtS J R ESTAU RANT program in New Ulm, Minn., as part of its efforts to improve the

availability, identification and promotion of affordable healthier

beatba C|< P R O G R AIVI foods (especially fruits and vegetables). The project partnered
with local restaurants that were committed to serving the same

Creating a world without
heart disease one
community at a time

great-tasting food, while making it easier for people to eat
healthier.
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