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community at a time P R O G RAIVI local produce along with

community resources.

FOR FARMERS FOR THE COMMUNITY
Presentations and networking events helped educate Along with media messages and educational materials,
farmers on how to improve and expand their farming experiential learning and skills training helped facilitate
techniques behavior change.
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WHY WE DID IT
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>21,000 One farm sold out
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SATISFACTION
éRAF?r':IgPAﬂNG |’1ea r tsv HEARTSBEATBACK Our population health experts can provide you with real-world
FARMERS TO LEARN MORE, technical assistance through consultation, strategy development,
beatback VISIT WWW.HEARTSBEATBACK.ORG program development guidance, evaluation and presentations.




